Introduction to B
The Intelligence Tool for Ass



Asset Management is facing significant challenges — new
winners will emerge in the next 3-5 years...

e Distribution and
organic growth

becomes more
difficult

Asset managers
business model: in
question

Margin pressure and
profit concentration

Majority of asset
managers do not
grow profitably




... disruptive forces in technology, digitalization and artificial
intelligence are further increasing industry pressures

enables process automation and
analytics

impacts distribution and sales
process

improves investment process

enhances effectiveness and
efficiency across value chain

and many more use cases

Asset Management Technology Spend (%)
Profitable growth asset managers vs all industry; % of
growth between 2014-2017

Profitable grth -
companies
All 2
Source: Casey Quirk

AUM Growth (%)
Industry Average 3

Digital Leaders 6

Source: McKinsey

Profit Margin
Industry Average 30

Digital Leaders 51

Source: McKinsey

Digital Leaders in asset management will outperform peers: every asset
manager to become a tech firm (vice versa?)




Key success factors for asset managers to stay ahead and
cope with those challenges

Understand and embrace technology

« Make use of technology and Al

« Know what technology and Al can do in general

« Know what technology can do for you

« Know what your competitors are doing (in Al)

» Define Your Strategy for Digitalization and Al Usage

« Find Your Al talent and/or the right Al solution partners

Utilize technology to stay ahead

» Use Al to know your industry and market
« Use Al to know your competitors
» Use Al to know your investors



BeAl provides the basis and helps to master the challenges:

intelligence is key

Proprietary research, curated, for asset
managers, showcasing how Al is being
used in detail by some of the leading
firms along with details on how firms can
go about implementing Al

Case studies by Al solutions providers

Articles daily related to Global Al trends
and specific developments in Asset
Management

Upvoting and downvoting of articles by
user

General Al Market and Industry Statistics

Al algorithm searches through public and private data
(structured and unstructured) and learns what is relevant to you

DN

Proprietary Specialist Database
Meet Who is Who in Al

Find and meet the providers of Al and
technology solutions
Search, like and remember the firms

Customized and personalized market and
competitive intelligence

Daily articles on users interests

Upvoting and downvoting of articles by
user

Customized and personalized intelligence
on investors

- CURRENT CORE

- CUSTOMIZED ADD-ONs



The Al algorithm at the technological heart of any intelligence
customized to user‘s needs and interests

Select early adopters include

ten global asset managers,

sultants/accountants and
custody firms

Selection and customization of
relevant categories and topics

DIGITAL USER INTERFACE

Machine Teaching/Learning through user
behaviour, such as

Search behaviour

Voting (up/down) and likes/dislikes

Time spent
No. of clicks

ARTIFICIAL
INTELLIGENCE Google
4 Company Websites
INDUSTRY . DaiNEEE Public Websites
*  Machine Le?rr\ing Periodicals
COMPETITORS el Subscription Databases
Structured & Public Databases
|NVESTORS Unstructured data

into information

YOUR FIRM

Processing
Automation

Aggregation
Visualization

Company internal databases
CRMs

OUTPUT

BeAl App
Standardized DASHBOARD / REPORT




The Al algorithm can be customized for any individual needs
and interests — let‘s discuss

Select your peer group Learn about developments of the asset

Learn about your key competitors and peers management industry in your region or

Stay ahead of trends, develpments, country
acquisition or product development Understand current/upcoming regulation
Know about leadership changes See flows and other market statistics

Understand strategic shifts

Al ALGORITHM

Learn about your clients and new prospects
Algorithm learns about which investors and
which news the user is most interested in
Customization by region, client segments

See all media coverage on your firm
Understand how your firm is talked about
Understand your perceived positioning




Given our asset management expertise, we can offer an asset
management research expert as human overlay as additional
value add

DIGITAL Al SOLUTION HUMAN ASSET MANAGEMENT EXPERTISE
EUROPE AiA
»

* We can also complement the digital, Al-driven solution with a human overlay based on our
50-years in investment management and proprietary data

* In each region a research advisor who can verify data and is available locally to follow-up
on certain immediate questions

* Available add-hoc response through message system



Why work with Business Al for such a solution?

 Business Al established as a firm dedicated to Al and technology for asset
managers

 Market and competitive intelligence is at the heart of Business Al

* No greenfield approach: algorithm to identify and collate data already established
to be further expanded

« Agility across the board: expansion of team and specialists to work on solution
based on concrete needs - experts can be added from each part in Al based on
exxtensive Altalent database

+ Asset Management expertise: not only tech, but five decades of global asset
management network and industry expertise

* Flexibility: we will not deliver an existing product and tailor colors and logos a bit;
we deliver technological expertise to fully customize and adopt needs



Business Al — Leadership Team and Approach

« Core leadership team includes engineers, developers, design, and digital specialists in
New York, Florida, India, Latin America

Robert Warren Daniel Enskat Praveen “Vin"”
Partner & President Partner & Head of Al Research Kommareddy

Partner & Head of Engineering

Danielle Warren Joseph Rivera Estephany Quifiones
Head of Finance Head of Digital Head of Design






